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2010 Board & Staff

BBAAIINNEE  FFRRIITTZZLLEERR
CChhaaiirr
Box 2
Govan, SK  S0G 1Z0
Tel: 306.484.4612
Fax:  306.484.4612
fritzagltd@aski.ca

PPAATTRRIICCKK  AACCKKEERRMMAANN
VViiccee  CChhaaiirr
Box 101
Chamberlain SK S0G 0R0
Tel: 306.638.3177
Fax:  306.638.6219
patrick.ackerman@yahoo.com

DDAAVVIIDD  PPEEDDEERRSSOONN
TTrreeaassuurreerr
Box 69
Hawarden, SK S0H 1Y0
Tel: 306.855.4716
Fax:  306.855.4716
davidp@yourlink.ca

RREENNEE  DDEEMMOOIISSSSAACC
Box 1748
Biggar SK S0K 0M0
Tel: 306.948.2774
Fax:  306.948.2769
demoissacfarms@xplornet.com

TTOOMM  BBUURRWWEELLLL
142 Mount Allison Crescent
Saskatoon SK S7H 4A5
Tel: 306.373.3938
Fax:  306.249.2431
tomburwell@shaw.ca

EERRRROOLLLL  SSIIMMIINNGGTTOONN
Box 1
Kincaid SK S0H 2J0
Tel: 306.477.0383 (Saskatoon)
Tel: 306.264.3213 (Kincaid)
Fax:  306.477.8931 (Saskatoon)
e.simington@shaw.ca

KKEEVVIINN  HHUURRSSHH  
EExxeeccuuttiivvee  DDiirreeccttoorr  
Hursh Consulting & Communications
Tel: 306.933.0138
kevin@hursh.ca 

SSMMDDCC  OOFFFFIICCEE  
GGeenneerraall  MMaannaaggeerr
Adele Buettner 
AgriBiz Communications Corp.
502 - 45th Street West
Saskatoon, SK S7L 6H2
Tel:  306.975.6629
Fax: 306.244.4497
info@saskmustard.com
www.saskmustard.com

OOffffiiccee  HHoouurrss
Monday to Friday
8:30 a.m. to 4:00 p.m.
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The Saskatchewan Mustard Development Commission
(SMDC) was established in 2003 to represent the
province’s mustard growers.

TTHHEE  SSMMDDCC  VVIISSIIOONN
Investing in the future for mustard grower profitability.

TTHHEE  SSMMDDCC  MMIISSSSIIOONN
Growing the mustard industry for the benefit of growers through research, 
communication, and market development programs.

www.saskmustard.com

Mandate
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8:30 a.m. RReeggiissttrraattiioonn

9:00 a.m. CChhaaiirrmmaann''ss  AAddddrreessss
Baine Fritzler

9:15 a.m. MMuussttaarrdd  2211  UUppddaattee
Pete Desai, Mustard 21 Project Manager

9:45 a.m. WWaanntteedd::  GGoooodd  WWeeeedd  CCoonnttrrooll  ffoorr  MMuussttaarrdd
Eric Johnson, AAFC Scott

10:15 a.m. CCooffffeeee  BBrreeaakk

10:45 a.m. SSMMDDCC  AAnnnnuuaall  MMeeeettiinngg

Noon LLUUNNCCHH

12:45 p.m. MMuussttaarrdd  iiss  aa  MMuusstt
Adele Buettner, General Manager, SMDC

1:00 p.m. TThhee  SSttoorryy  ooff  FFrreenncchh''ss  MMuussttaarrdd
Lindsay Mathisen,
Reckitt Benckiser New Jersey

1:30 p.m. TThhee  EEuurrooppeeaann  MMaarrkkeett  ffoorr  CCaannaaddiiaann  MMuussttaarrdd  SSeeeedd
Christian Eberle, GRANOSA Ag, Switzerland

2:00 p.m. MMuussttaarrdd  MMaarrkkeett  OOuuttllooookk
Steve Foster, Viterra

Agenda
SMDC Annual General Meeting
Saskatoon Inn, Saskatoon, SK, January 13, 2010
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Mustard continues to be the special crop of the special crops industry.
Though small in acreage and yield, it continues to generate good return
for its growers and promises to have a place in next year's cropping plans.

The real obstacle for the industry's future will be keeping up to other
crops in terms of yield and weed control. Yield may be less critical to a
grower if price makes the gross return high enough. Weed control is a
different matter and it has become a top priority for the direction of the
Commission's research.

There are three avenues to explore regarding future weed control options.
One is to look for existing chemistries that can be used on today's cultivars.
This means hit and miss trials followed by obtaining licensing under a
minor use registration. Most major companies have little time or money
to spend on a crop with only relatively few seeded acres. This means
that funding will have to be found to conduct this kind of work.

A second option is to develop a totally new product for use on existing
mustards. This can be an expensive endeavor and again, interest is
limited for small acreage special crops.

The third option would be to transfer the existing HT technology used on
other crops to mustard. When asked when a RR or Liberty Link variety may
be coming down the pipeline, the answer that it is not under development
is usually a disappointment. The recent GMO controversy with flax and
mustard is an example of what could happen in some of our most
lucrative markets if we simply play follow the leader. Considering these
patented technologies would come at a cost and be under the control of
the developing company, this option loses its appeal quite quickly.

On the yield side, our objectives for plant breeding are going to target
yield increases. For the brown and oriental varieties we are at least 3 to
5 years away from a first hybrid variety. For our largest acreage yellow
mustard the hybrid process may take even longer. There is not enough
difference left in our population of yellow varieties to generate hybrid
vigour when crossed. It will be back to square one in developing a
hybrid yellow mustard. All of this work will require all industry players
pitch in to meet the budgets of hybrid breeding.

On the marketing side, we have just had a glimpse of the power that a
few people can wield in a market place. The actions taken by Greenpeace
in bringing safe and legal fact under public scrutiny should be a wake
up call that just because a market is historically ours, it may not remain
that way. Our mustard is just as safe and as high quality as it has ever
been. We need to keep that fact in the forefront of our marketing efforts.

State of the Industry
BBAAIINNEE  FFRRIITTZZLLEERR, CChhaaiirr
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CCaallll  ttoo  OOrrddeerr  aanndd  OOppeenniinngg  RReemmaarrkkss

AApppprroovvaall  ooff  AAggeennddaa

AApppprroovvaall  ooff  MMiinnuutteess

FFiinnaanncciiaall  RReevviieeww
D. Pederson
Approval of Budget

AAnnnnuuaall  RReeppoorrtt  0088//0099  aanndd  PPrrooppoosseedd  AAccttiivviittiieess  0099//1100
State of the Industry - Baine Fritzler, Chair
Research - Tom Burwell

RReessoolluuttiioonnss

NNeeww  BBuussiinneessss

AAddjjoouurrnn  MMeeeettiinngg

Agenda
SMDC Annual Business Meeting
Saskatoon Inn, Saskatoon, SK, January 13, 2010
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That the Agenda be approved as presented.

That the Minutes of the January 14, 2009 meeting be approved as
presented.

That the SMDC audited financial statements for the year ending July
31, 2009 be approved as presented.

That the SMDC Budget for 2010/2011 be approved as presented.

That the SMDC appoint Twigg & Company as auditor for the year end-
ing July 31, 2010.

That the State of the Industry report be approved as presented.

That the Research report be approved as presented.

Motions to be Presented
SMDC Annual Business Meeting
Saskatoon Inn, Saskatoon, SK, January 13, 2010
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11.. CChhaaiirr  FFrriittzzlleerr  ccaalllleedd  tthhee  mmeeeettiinngg  ttoo  oorrddeerr  aatt  1100::4400  aa..mm..

22..  AApppprroovvaall  ooff  AAggeennddaa

Motion #1
That the Agenda be approved as presented. Schaefer/Meinert/Carried

33.. AApppprroovvaall  ooff  MMiinnuutteess

Motion #2
That the Minutes of the January 9, 2008 meeting be approved as 
presented. Pederson/Ackerman/Carried

44.. FFiinnaanncciiaall  RReevviieeww  -  DD..  PPeeddeerrssoonn
Presentation of the 2007/2008 Audited Statements and the 2009/2010
Budget.

Motion #3
That the Saskatchewan Mustard Development Commission audited 
Financial Statements for the year ending July 31, 2008 be approved as 
presented. Pederson/Simington/Carried

Motion #4
That the 2009/2010 Budget be approved as presented.
Pederson/Meinert/Carried

Motion #5
That the Saskatchewan Mustard Development Commission appoint 
Twigg & Company as auditor for the year ending July 31, 2009.
Simington/Schaefer/Carried

55.. AAnnnnuuaall  RReeppoorrtt
Research Report - (detailed report in the Annual Report) - Burwell

Motion #6
To accept the Research Report as presented. Burwell/Piche/Carried

Market Facilitation (detailed report in the Annual Report) - Ackerman

Motion #7
To accept the Market Facilitation report as presented.
Ackerman/Meinert/Carried

2009 Minutes
SMDC Annual Business Meeting
Saskatoon Inn, Saskatoon, SK, January 14, 2009
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Communications (detailed report in the Annual Report) - Simington

Motion #8
To accept the Communications report as presented.
Simington/Ackerman/Carried

State of the Industry (detailed in the Annual Report) - Fritzler
Fritzler stated that the office move was complete and introduced the 
new staff.

He announced the second and last call for Resolutions and asked that if
anyone had any Resolutions to give them to the Simington and Burwell, 
the Resolutions Committee. (First call for Resolutions was made in the 
morning during the Chairman's Address.)  

Fritzler then reviewed the State of the Industry report.

Motion #9
To accept the State of the Industry report as presented. 
Burwell/Piche/Carried

66.. RReessoolluuttiioonnss

There were no Resolutions received from the floor.

Fritzler shared that the Resolution approved at last year's meeting was 
completed successfully and proactively.

77..  NNeeww  BBuussiinneessss

There was no new business.

88.. AAddjjoouurrnn  MMeeeettiinngg

Motion #10
To adjourn the meeting.
Ackerman

_________________________
Chair

2009 Minutes
SMDC Annual Business Meeting
Saskatoon Inn, Saskatoon, SK, January 14, 2009
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TWIGG & COMPANY 

 
SASKATCHEWAN MUSTARD DEVELOPMENT COMMISSION 

 

STATEMENT OF CASH FLOWS 

for the year ended July 31, 2009 

 
 

  2009     2008   

OPERATING ACTIVITIES: 

 Excess of revenue over expenses $  316,178 $ 244,587 
 
Changes in non-cash working capital 
 Balances related to operation: 
  Accounts receivable 84,572 (   98,307) 
  Interest receivable 3,372 (     3,372) 
  Prepaid expenses (          71) (        134) 
  Accounts payable ( 135,357)  133,322 
  Deferred restricted contributions   186,973 (   60,000) 
 
     139,489 (   28,491) 
 
Total from operating activities  455,667   216,096 
 
INVESTING ACTIVITIES: 

 Purchase of investments (   20,693) (153,548) 
 
 Total from investing activities (   20,693)  (153,548) 
 
INCREASE IN CASH AND EQUIVALENTS 

      FOR THE YEAR 434,974 62,548 
 
CASH AND EQUIVALENTS, BEGINNING OF YEAR   288,557  226,009 
 
CASH AND EQUIVALENTS, END OF YEAR $  723,531 $ 288,557 
 
 
CASH AND EQUIVALENTS CONSISTS OF: 
 Cash 622,747 288,557 
 Guaranteed investment certificate  100,784                 
 
   $ 723,531 $ 288,557 
 
SUPPLEMENTAL CASH FLOW DISCLOSURE:  
 Interest paid 435 206 
 Income taxes paid        NIL        NIL 
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Draft Budget 2010/2011
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Draft Budget 2010/2011 Continued
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Personal  Services  (Threshhold  $2,500)
Honorariums
Burwell, T. $1,575
Fritzler, B. $3,875
Pederson, D. $1,708
Simington, E. $4,540
Ackerman, P. $2,073
deMoissac, R. $675

Reimbursement  for  Expenses
Burwell, T. $2,572
Fritzler, B. $3,327
Pederson, D. $708
Simington, E. $2,550
Ackerman, P. $2,281
deMoissac, R. $563

$26,445
Research  and  Development  (Threshold  $5,000)

Receiver General of Canada $5,000
Agriculture and Agri-Food Canada $5,000
University of Saskatchewan $2,500

Mustard  21  Research
Desai & Desai $123,107
University of Saskatchewan $25,825
Paul Schorn $46,300
Mustard Products and Technologies $131,917
Canadian Bioenergy $46,125
Ashley O'Sullivan $19,475
Sakai Spice $76,660
Mustard Capital Inc. $49,948
PWP Holdings $7,175
AgriBiz Communications Corp $9,411
Tom Burwell $23,064
Misc. expenses under $5000 $5,886

$577,392
Extension  (Threshold  $5,000)

Saskatoon Fastprint $28,238
AgriBiz Communications Corp $30,902
Jacqueline Germin $8,196
Black Box Images $8,527
Canada Post $5,512
Misc. payments under $20,000 $1,842

$103,217
Supplier  Payments  (Threshold  $20,000)

Saskatchewan Canola Development Commission $12,377
Hursh Consulting & Communications $58,630
AgriBiz Communications Corp $19,111
Misc. payments under $20,000 $34,194

$124,312
Other Payments (Threshold $20,000)

Refunds $22,972
Misc. payments under $20,000 0

$22,972

$854,338

Payee List
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The Saskatchewan Mustard Development Commission (SMDC) saw con-
siderable activity in 2009 emanating from communications projects
developed through the provisions of sizable matching grants from the
Canadian Agriculture and Food International Program (approximately
$32,000.00) and the Saskatchewan Ministry of Agriculture through the
Agriculture Development Fund Agri-Value Program ($20,000.00.) Our
communications reach included three events in the U.S.A. SMDC repre-
sentatives attended the international events to gain familiarity with the
global marketplace for this specialty food, and build a broader market-
ing and communications network.

Three brochures were produced for three distinct audiences. Used
together, the brochures form an important part of the SMDC brand
identity. The first brochure appeals to chefs, food writers and con-
sumers; and highlights mustard's unique flavour qualities, cooking prop-
erties (such as thickening agent), exciting and trendy food and drink
pairings and value as a culinary staple.

The second brochure is a companion print promotional tool intended
for all audiences to build awareness of the types of mustard grown, and
provide assurances of the reliable quantity and guaranteed quality; and
the environmental stewardship of Saskatchewan growers.

The third brochure is the primary print promotional tool for dieticians,
featuring information on micronutrients and focusing on pairing with
healthy meats, fats, carbohydrates, and vegetables.

SMDC, within the parameters of the two grant allocations, created a
unique recipe book entitled Inspired by Mustard. This collection of origi-
nal recipes and attendant text focuses on the superior quality and
flavour of Saskatchewan mustard, and introduces pairings with other
Saskatchewan/Canadian products.

Used together, or individually, these promotional tools enable SMDC to
re-educate consumers about this spice crop, ultimately building greater
awareness of and loyalty to Saskatchewan producers.

Management Report 2010

KKEEVVIINN  HHUURRSSHH,,  HHuurrsshh  CCoommmmuunniiccaattiioonnss  &&  CCoonnssuullttiinngg, EExxeeccuuttiivvee  DDiirreeccttoorr

AADDEELLEE  BBUUEETTTTNNEERR,,  AAggrriiBBiizz  CCoommmmuunniiccaattiioonnss  CCoorrpp.., GGeenneerraall  MMaannaaggeerr
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Management Report 2010

CCOONNTTIINNUUEEDD

SMDC participated, as guest observers at three notable international
food events in 2009. The primary reason for participating was to learn
about the specialty foods consumer (consumer demographics, how
trends develop, and emerging trends); the "language" of the specialty
food industry, and what it takes to be noticed at an international level
(development of brand identity including packaging, labeling, booth
construction, presentation, product sampling, staffing). Participation in
these events established new contacts and identified channels that may
be used for future marketing and communications efforts.

At home, SMDC was represented province-wide, working with partners
at other events including the Great Canadian Mustard Festival in
Regina, and Saskatchewan indemand in Saskatoon. Our involvement
helped generate public awareness - through the media and on site - of
mustard as an important and popular spice crop.

Semi-Arid Prairie Agriculture Research Centre in Swift Current was the
setting for the annual SMDC Field Day held on July 15.  Producers,
industry and government from across the province visited a variety of
field trials.  Dr. Bifang Cheng, AAFC gave a presentation on mustard
breeding objectives while  Market outlooks were provided by CGF
Brokerage and Consulting and Olds Products. 

The events and activities of 2009 have provided a better understanding
of the potential for developing "mustard as a food ingredient." To get a
better handle on the location and size of this potential market, a
$30,000.00 matching grant was awarded by the Canadian Agriculture
and Food International program to develop a Global Marketing
Strategy as well as a Global Communications Strategy. Once direction
has been provided to focus our marketing efforts,  the Global
Communications Strategy will enhance our brand identity and help to
establish partnerships to make Saskatchewan mustard tthhee seed more
international buyers import. Both plans, which outline three to five year
strategies for SMDC, are currently under development to be completed
by spring 2010.   
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Several Research projects undertaken by Agriculture and Agri-Food
Canada (AAFC) and the U of S have been supported by SMDC in con-
junction with other commodity groups. 

Lubricant base oil from oilseed research continued through the past
year. Dr. Martin Reaney U of S continued to direct evaluations of the
respective components of mustard, canola, and other oils for suitability
in lubricant applications. It is anticipated this work will continue another
3 years.

Dr. Rick Holm U of S and Dr. Eric Johnson AAFC jointly conducted a
weed control research trial this past summer and we expect it will be
continued into the next 2 years. Preliminary reports of this project may
be available by spring of 2010.

The check off revenue has accumulated somewhat more positively in the
past couple of years and will enable undertaking a longer term
research plan. SMDC has a significant commitment to Mustard 21
Canada Inc.( detailed elsewhere in this annual report) which will play
an increasingly large part of the research activity in the future.

As the demand for vegetable oil products continues to grow, mustard
and it's by products are being utilized in several different areas. Each
new development results in several new questions requiring attention
and research funds. It is expected the research budget will continue to
grow as well. 

Research Projects  22000099//22001100

TTOOMM  BBUURRWWEELLLL
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Mustard 21 Canada Inc. (M21), a non-profit incorporated organization,
is an initiative of the Saskatchewan Mustard Development Commission
(SMDC) and the Canadian Mustard Association (CMA).  

M21 succeeded in securing funding, $488,000.00, for 2007 to 2009
under the Agriculture and Agri-Food Canada (AAFC) Agriculture Policy
Framework Brokerage program to develop a strategic plan for
Canadian mustard.  During 2007 to 2008 two key strategic opportuni-
ties were identified, in addition to the traditional condiment market. The
use of mustard meal as a biopesticide in high value niche markets such
as golf course turf, and the use of mustard oil as a feedstock for indus-
trial products such as biodiesel additive show considerable potential. 

The Agriculture Council of Saskatchewan (ACS), through Advancing
Canadian Agriculture and Agri-Food Saskatchewan (ACAAFS), support-
ed M21 in 2008 -2009 with $183,000.00 in the development of high
value products from mustard oil for the biodiesel additive and biolubri-
cant niche markets.  This support allowed M21 to pursue mustard oil
advantages for these two markets.  The research work is conducted at
the University of Saskatchewan by Dr. Martin Reaney on biolubricant
and Dr. Ajay Dalai on biodiesel additive.  The researchers are looking
at the advantages of mustard oil composition; specifically erucic acid,
which may give better chemical properties to the commercial end prod-
ucts.  

M21 also collaborated with industry partners to facilitate development
of proprietary products for clients.  M21 is most appreciative of the ACS
support to develop end use high value products, as this will lead to new
options for the use of mustard oil; thereby creating a new value added
domestic industry in the prairies.

SMDC and CMA challenged M21in 2009 to develop a long-term action
plan to implement the strategic plan developed in 2008.  M21 pre-
pared a proposal seeking funds from the AAFC Growing Forward pro-
gram, and await a response.  

SMDC and CMA, through M21, support the Growing Forward initiative
to implement a long-term program that addresses critical aspects of
mustard production and new options for total mustard utilization in our
unified quest to enhance the competitiveness and diversity of the mus-
tard industry in Canada. 

Mustard 21 Canada Inc. 22000099//22001100

TTOOMM  BBUURRWWEELLLL,,  CChhaaiirr

PPEETTEE  DDEESSAAII,,  PPrreessiiddeenntt
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